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Customer Loyalty Programme
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STRATEGIC BUSINESS DEVELOPMENT PROGRAM

‘Healthy Child, Healthy Results’
F] TET G | Tor Agmivsions
= WL 767775775

www.velsvidyashram.ac.in

Cell . 144 484 6364

UNIVERSITY Estd. u/s 3 OF THE UGC ACT, 1956)

NAAC ACCREDITED 1 d, Healthy Results’

PALLAVARAM - CHENNAI - INDIA

For Admissions:

VELS 7667 775 775

mc cumcmum www.velsvidyashram.ac.in

: --i--llll e ———
l 1nhe Doct 3t trsgt T 5. vels vidyashram

Initlates
S. Vels \.Id}ashmm : Kids Awareaess Program abost Healthy Habis
miaie bl . Dont Skip breakfast

R e T -
Dont Sk breaifact




GEOGRAPHICAL AREA SURVEY COVERAGE &
INTERACTION WITH

o INTERACTION wiTH PEORLE 12 INTERACTION WITH SCHOOL
sof 10
O Chrompet a0 e 03
30 . Lo
0 Pallavaram =l 04/
) _ ol - I
O Thirmudivakkam I I o =
P1 P2 P3 P4 P5 P6 i

CLIENT RESPONSE AND SUPPORT SUCCESS REPORT

WEEKLY ONCE MEETING

PRIMARY AND SECONDARY
DATA CONFIRMATION

MARKET SURVEY AND RESEARCH PROGRAM

MARKET SURVEY AND
RESEARCH PROGRAM

This infographics explains the feasibility survey conducted towards school project. ! - Team Leader

REASON 2

! - Reporting and Data Executive
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1.Content Planning
2.Team Planning
3.Geographical Planning
4.Target Segment
5.Primary Data Plan
6.Secondary Data Plan
7.Pilat Run
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Turn your passion into profit with Thamaya

LAUNCH EVENT - 2025
ON 16TH FEBRUARY 2025

Venue: aD
Jaya Mahal, Madurai /

s Online Store
.+ | © www.thamaya.in
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MARKET SURVEY

ADMISSION DRIVE PROGRAM

VISTA

BILLABONG

HIGH INTERNATIONAL SCHOOL

Ravi Main Road,
Medavakkam
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Market Survey
- Business Development Program
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Weddlng & Beyond
A Premlum Wedding Expo
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Why/Consultation'&
Planning is Most Important
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Consultation | Safe and
and Company Secure
Planning Implement




Why Consultgtlon &
Planning is Most lmportanl
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CONSULTATION ND PLA ANNING
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Failure Legal Whois W  Calendar
i Possibilities 4  Aspects Responsible Plan
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Budget Internal or Calculated Time
Planning External Team Risk Plan
2 6 10 14
Team Preparation ~ Technology i
Resource Work Strength Consistency
3 7 11 15
Weakness and Right Work Changes &
Strength Direction Allocation Corrections

4 8 12 16
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Proper Plan

Proper Time
investment

Proper People
Connect

Method
Finalization
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SAFE AND SECURE IMPLEMENT

Take Decision Risk Level

Difference between

Experts Challenge
Advice &
Problems
6 10
Data for Financial
Move Forward Plans
7 11
Clarity in
Action




Event
Achievement
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Social Media
Marketing

Clients and
Customers -
Get Together
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Clients and
Customers
Free Gift

Marketing
Campaign

Whatsapp
Marketing

Marketing

Product
Launch

New Project
Start
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Marketing
People - Motivation
Program
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Personal
Task
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Consultation & Planning

For
Events, Expo and Marketing Activities

Financial Planning
for Events

Sponsorship
and Revenue
Plan for Event

for Events and Expo

) Legal Coordination

Event oy
Management
Start Ups. H

Market Survey
and Promotional
Campaigns

Guinness World AN
Record Program S

% Annual
i1 Business Plan

Cost Control
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21 Most Essential Support for
Event Management

&
Entertainment Industry

Annual Business Next 5 Years Plan
Guarantee and Annual Plan
e 9 Y 8
_J Investment —J Govt d
Solution /Guidance O

and Guidance

r3 ) ( 9
—J New Projects - 360 Degree —J Profile
Support / Planning / Strencth
Consultation / Operational Support gt
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Legal Support - Marketing
Legal Preparation Strength
Network with Event Management
Event Managers Technologies
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—J Operational Support D

International Contacts

Lo et i and Operational Network

Experienced People




21 Most Essential Support for
Event Management

&
Entertainment Industry

Job Cost Control
Opportunities ol .
PP Profit Matrix
(14 _ | [1e .
Operational Trust —J Risk Management
and and
Methods Protection from Loss
15 Event Management _29 Research Data
Trainings, Skillset, and
Knowledge Sharing Real time Industry Knowledge
_1y Vendor _29 Innovative Ideas,.
Concepts, Commercial
and
Manpower Source and
Operational Conversion
Competitor Control
and
Business Associate




SERVICES

Events
Exhibitions

Brand and trade activation

Brand solutions
Wedding
Rural marketing and activation
Training program
Market research and audit
Sports events

Business development services

International cultural festival

International educational tour

M Raj Ganesh
@
l 996 22 53 522

Mail : rajganeshq@gmail.com

BUSINESS FORUM Plot No. 78,79 & 80, second floor, Jayam Nagar,
Sevenl| Erikkarai Road, Kollacheri, Kundrathur,
Chennai, Tamil Nadu 600069

Youtube: Sevenl Business Forum
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